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econon-ry's growth, respectively. the reduction of the
advertising and pnnt expenses, may have significant
rregative irnpact on the Cornpan\,'s income.

This risk is contpensated to some c{egtee by the
potential "Advertising Prodigy" AD to develop its
presence on the market of the regionai countries
(Grecce, Clprus), where the distributed advertising
service,s could be realized at higher prices.

The trend in rccettt years is more and more advertisers
and comrnunications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly f}om W'estern markets iu
this respect. 

'fhe modem world is to seek new and
non-traditional in every sprhere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever rnore clivelse adverlising nredia in everyday
tife and make public transport even in the ntedia,
Advertising appears to consulners at e\/ery turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
tbr Adverlising Prodigy AD to become a palticipant
in a new advertisitig brand, which amotrg other
advantages will allow the compally to generate
significant reverlue.

UHKJqHTIHOCTTA I{A I'IKOHOIVTHKATA' 3A6ANgHCTO B

pr,croBere na 6rr;rrapcxara HKoHoMHI(a, ct,oTBer'ltc)

HaMarrfBaHero Ha pa3xo.{HTe 3a peKnal\{a H nesar,

NlO)Ke AA Hnla cbulecTBel io l le laTHBl lo BJl l l t l l iL le

B'bpxy npl4xoIHTe Ha Apy)KecrBoTcr.
l 'orH pHcK e ,Ao I{tK'bAe KoNtneHcupaH or

BI3MOX(HOCTTa Ua ..AAneprafi:unr flpolna>xr'r'' Al{

,qa pa3BHe npHcbcrBHeTo cH r'Ia na3apa rla clcegHH

crpar{pr (fr'pUlrr. Kr.tntp), K'bAero rlpe!/'laraHl'tTe or

riefo peKnarvuH ycnyl-H 6nxa rvrolvta Aa 6t,.qar

peanH3HpaHa Ha no-BI4COKH lleH!1.
Tex,qeHuH.q'ra B nocfieAHuTe ToALII{H e Ilce noBeqs

peKnaMoaarenH H KOMyHHKaUHOHHH afeHUHH Aa Ce

IOBeprBaT Ha lleTpa,qHLII4OHHHTe lveill4H 3a

KaN,lilaHHHTe Karo t'oBa Ba)Kli B oco6eHa crenetl 3a

tr4:rO,{F{a Eepo rra, r,r3ocTaBauda B 3HarIHTeJ'l I ta cTefl eH

oT 3anaAHHTe na3apl4 B TOBa OTHtiIIleHHe.

CrapelreHnusr cBtr ce c'rpei\ ln K't  lvl  HoBoro t4

Hel'peIIHLIHOHHOTO B',bt] nclxa c(tepa sa 5ra:seca' a n

peKirar, laTa HOBaTOpCTBOTO e oco6euo Ba)l( l lo '

BcHqrco roBa cb3AaBa Hr.eaJ' lHHTe npeAflocraBKn 3a

no-roJrrr i l4o npHc'bcrBI4e Ha Bce no-paruoo6pa:lrtu

peKIaMHH HOCHTeJIH B exeAHeBHero t4

npeBpbrqaFle'fo AopH HA rpa.qcKHs TpaHcnopr B

I'reAlln Pex-naMara H3HHKBa npell norpe6HTenl'lTe FIa

BCflKa KpaqKa. a rpaAHuHoHHara H Hafi-Belte

TeJleBu3lroHlrara peKnar4a 6nna Bce noBeqe

H3ocraBtl ia or 6N:neca 
' loBa 

e eaHa pQanHa

r3b3 j\{oir(}rocr :a ..Agnep'rafi :u nr llpoAu.&rtcu" AI,qo

c1'ai le yl iacrtJHK B ej i l to cbBce}l HoBo HanpaBneHl4e

Ha peri laMa'ra. KoeTo ocBaH tscHtlK0 i lpyfo ue

rlo3Borrr.r Ha .il,py)i(ecrBoro .Ila feHepHpa H

3H Aq l4Te.r r i{H fl pH.\oAt{.
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