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MexanneH NOKJIAA 32 AefHOCTTA Ha
»AasepTaisuur [poanmxn” AJl
KbM TpeTo Tpumeceuue Ha 2014 r., cernacHo
un. 1000, an, 4, T, 2 ot 3ITTLK

1. Mudopmanus 3a Ba)KHH CbOMTHA, HACTBHIHIH
npe3 TPUMeceUHeTO H ¢ HATPYNBaHe OT HAYAJIOTO
Ha (puHAHCOBATA TOAHHA J0 KPas HA CHOTBETHOTO
TpHMeceune.

Hpes OTYHETHHA NEPHON HE Ca HACTBIIHMIIH 3HA4YUMMH

CcBHOUTHA.

1.1. [TpugobuBane na JIMA npes 2014 r.

3a nepuoma 01.01.2014 r. - 30.09.2014 r.
JpY)KECTBOTO HE € MpUAOOHUBANIO ABIroTpaiHu
MaTepHallHH aKTHBH.

1.2. Pe3yiTaTH OT OCHOBHA JefHOCT

3a nepumoma 01.01.2014 r. - 30.09.2014 r.
NPY’KECTBOTO HE € peajusupasio  mpuxen oOT
nponaxOu. JIpy:KeCTBOTO € aKyMyJMpalo pa3xomu
or obuuaiiHaTta HeitHoCT B pasMep Ha 11 xunaau
NieBa.

Kbm 31.09.2014 r. ,Ansepraiizunr [pogumku™ Al
UMa KpaTKOCPOYHH THProBCKU B3emaHus 923 xw.
neBa W ApyrM  B3emanus 238  xun.  jesa.
Jpy»KecTBOTO MMa KpaTKOCPOYHH 3aIbIIKEHHS KBM
pocraBudum B pasmep 270 xwun. 5B, a obuio
3a0b/DKEHUA B pasmep 415 xun. niB.

2. Undopmanus 32 CKIWYEHHTE IOJIeMH CHEIKH
MY CBBP3aHH JIHIA Npe3 TPeTo TPHMecedHe
na 2014 r.

3a nepwopa 01.01.2014 r. - 30.09.2014 r.
~Ansepraiizunr TMponuwmxu™ AJl He e CKIIOUYBANo
TOJIEMM CHEJIKM CbC CBBP3aHHM JIHLA, M3KIFOUBAUKM
crenkH oT oOnuaifHa cTonaHcka AeHHOCT.

3. Onmxcanme HA OCHOBHHUTE pPHCKOBE W
HECHI'YPHOCTH, NIpel KOUTO € H3MPABEHO
JApyKecTBOTO mpe3  cjaeJBAINHA  (HHAHCOB
nepuon. JI[py)kecTBOTO € 3aBHCHMO Haif-Beue OT
O0lIMTEe TEHIOEHLMH B CEKTOpa Ha MAapKeTHHIa |
peknamara. Thil karo pasMepa Ha MHBECTHLIMHTE B
MAapKETHHT ca BBLIPOC HA MEHHDKBPCKO YCMOTpEHHE
M 3aBHUCAT OT pa3Mepa W pasnpencSieHHeTO BbB
BPEMETO Ha MapUYHUTE TOTOLM HA CAMMS KIMEHT H
LIsITOCTHATA KOH}OHKT}’pa Ha CSKTO]JH, B KOﬁTO
ornepupa peksiamoaaTens, ~AdBepTaiisuHr
[Mpomumxu™ AJl e mnpsSko  3aBHCHMO  OT

Interim Activity Report
of ,Advertising Prodigy” AD
For the thirdly quarter of 2014, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2014
For the period 01.01.2014 - 30.09.2014 the company

has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2014 - 30.09.2014, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 11 thousand.

Up to 31.09.2014 _Advertising Prodigy™ AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 270 thousand, and total liabilities
BGN 415 thousand.

2. Information on major transactions concluded
between related persons during the thirdly quarter
of 2014

For the period 01.01.2014 r. - 30.09.2014
~Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,

the economy cycle. The slowdown of the Bydgaria

“Advertising Prodigy” AD is directly dependent 0))
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LUMKIMYHOCTTA Ha MKOHOMMKata. 3abapanero 8
pherosere Ha ObArapcKata MKOHOMHKE, ChOTBETHO
HAMANABAHETO HA PA3XOIWTEe 3a PEKNaMa W redar,
MOJKe fla MMa ChIIECTBEHO HEraTHBHO BNHAHHE
BLPXY NPUXOIHTE Ha APYIKECTBOTO.

Tosn puck € A0 HAKBAE KOMIEHCHPAH OT
BbIMOKHOCTTA Ha JAzxsepradsuur [Tpoaumxu”™ AJl
[a pa3BHe NPUCLCTBHETO CH HA Ma3apa Ha ChCELHH
crpaqy (I"spLms, Kumsp), KbAETO MpeiaraHute ot
MEro peknamMHu ycayru  Ouxa morau pa Obnar
peanu3MpaHa Ha ro-BUCOKH LEeHN.

TenfgeHUMATa B NOCACAHWTE I'OAMHM € BCE NOBEYC
PEeKNAMOMNATENN M KOMYHHKALUMOHHHM areHlMK Ha ce
JIOBEpABAT Ha  HETPAJHLMOHHMTE  MEAMM 33
KAMIIAHWUTE KaTo TOBA Baxku B ocobeHa cTereH 3a
UVzroyna Esporna, W3ocTaBalya B 3HAYHTE/IHA CTETeH
Tor samaguwre mazapd B TOBA  OTHOLIEHME.
ChBpEMEHHHAT CBAT CE CTPEMHM KbM HOBOTO U
HETPAIMLHMOHHOTO BbB BeAKa cdepa Ha OusHeca, a B
peisaMaTa HOBAaropcTBOTO €  0cobeHo
BeHuko TOBa Ch3JABA MACATHUTE MIPEATIOCTABKM 3a
[O-FOJSMO NPUCKCTBHE HA BCE 110-pasHoobpasiid
PEKIAMHH HOCUTENH B EXKEIHEBHETO M
NpespLIaHeTo NOPH HAa IPalCKWs TPaHCropT B
Menusa. PexsiaMaTa u3HHKBa NP NoTpebHTENuTe Ha
BCAKA Kpauka, @ TPajMUMOHHATa W HaH-Beue
TCNCBM3MOHHATA  peknama OWBa  BCe  IIOBEHE
nw3octaBaHa oT Ouswxeca. Topa € egna peaixa
BhIMONKHOCT 32 Axasepraisudr [Tpoxumin”™ Al na
¢Tane yMacTHUK B MO ChHBCEM HOBO HANPAaBJCHUC
HA peKnaMara. KOETO OCBEH BCHUKO IpYyro e
[103BOSM  HA  APYXKECTBOTO J[a TeHepupa M
3HAYMTEIHY TIPHXOMIN.

BANKHO. |
| the ever more diverse advertising media in everyday

economy’s growth, respectively, the reduction of the |
advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy™ AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern BEurope,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in

life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.

Date: 20.10.2014.

AN
cuive Director
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